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Message from the Founder

Dear Friends,

Every time I look back on Wise Greece’s journey, I feel a mix of emotion, pride, and deep
gratitude. Over a decade of action has passed, and yet, it all feels like it's starting again—
with the same intensity, the same heart, the same dream: to give, to empower, to create a
world that’s a little brighter through the simplest, yet most meaningful acts.

This year’s journey wasn’t easy—it never is. But it was filled with truth. Full of moments that
brought tears to our eyes, hugs of joy, and the determination to keep going. Every meeting
with a producer trying to keep their craft alive. Every family that felt relief upon seeing a
food package at their doorstep. Every collaboration with people and companies who believed
in us. Every message we received from participants in our educational programs, and every
smile—or sometimes tear—we saw on our screens during the hundreds of “SDGs Coffee
Breaks” we organized. And all of this happens thanks to our small but “miraculous” team.

This is the soul of Wise Greece!

And while everyday life can often sweep us away, we choose to remember why we started.
We choose to measure success not in awards or accolades, but in smiles, in human stories,
in real connections.

Now, with everything we’ve learned as our compass, we look ahead. With boundless
determination, but also with humility. With excitement, but also with respect for the needs
that still exist. The creation of our new space, the Wise House, marks the beginning of an
even more collective, more participatory era. A place for those who want to give, to be
inspired, to become part of a larger community that deeply believes in the power of
collaboration.

Thank you for being here. For being our voice, our hands, our inspiration. Wise Greece is
everything it is because of you.

We move forward. Together.

With appreciation,
Melina Taprantzi
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Wise People

Our people are the soul of Wise Greece!

s
L- The most memorable moment I've experienced was
when we visited the Girls' Shelter "Agia Anna" during
the early years of Wise Greece. The children
immediately welcomed us with a big hug. That warm
reception left such a deep impression on me that I will
never forget it!
George Pappas, General Manager

I find great joy in the daily social interaction with
people and in the fact that I, too, contribute to this
effort—which includes promoting handmade products
from small producers across Greece and providing food
to social organizations such as foundations and
orphanages.

Nopi Avgitidou, Sales Advisor

Over 75% of the
employees at
Wise Greece are
women!
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Who is
Wise Greece

Wise Greece is a multi-award-winning non-
profit initiative that promotes the benefits of
the Greek diet and the exceptional products of
small Greek producers on an international
level. Through the profits from the sales of
these products, essential food supplies are
purchased and donated to children, families,
the homeless, and the elderly affected by
poverty.

The social mission of Wise Greece is
twofold: on the one hand, it practically
supports small Greek producers—who form the
backbone of the Greek economy—by helping
them grow, promote, and export their
products. On the other hand, it provides high
nutritional value food to Social Grocery Stores,
Soup Kitchens, Shelters, and Orphanages that
need it the most.

To date, over 2,500 products and 100 Greek producers participate in the Wise
Greece movement. Their products are available both in Greece and abroad, while hundreds
of tons of quality food have been donated free of charge to those in need. And all of this is
made possible thanks to the support of consumers, points of sale, and companies who choose
products with the blue "Wise Greece" label!

But Wise Greece doesn’t stop there! Aiming to maximize its social impact, it also runs
educational programs to combat unemployment, promote entrepreneurship, and support the
Sustainable Development Goals (SDGs), as well as sustainable production and consumption.
In addition, it organizes Corporate Social Responsibility (CSR) initiatives in collaboration with
major companies, aiming to respond directly to urgent needs and humanitarian crises.

Wise Greece has received numerous prestigious awards for its innovative model and impactful
social work—most notably, recognition by the United Nations and the World Bank, as one of
only seven initiatives worldwide that stand out for their contribution to the advancement of
the 2030 Global Sustainability Agenda.

More info: www.wisegreece.com cec
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Our awards
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Wise Greece has received numerous prestigious awards for its initiatives and operational model,
including the “Islands of Quality” Award from the President of the Hellenic Republic, the
“Innovative Fundraising Award” from the British Council, the “Start-Up Award” in the
Sustainable Development category, the “Voluntary Action Award” in the Society & Economy
category, as well as top international taste awards for its products, such as the “Great Taste
Awards.”

Additionally, Wise Greece received the European “Social Challenge Award,” granted to organizations
that offer innovative solutions to Europe’s most pressing issues; the “Future Generations Award,”
which featured participants from four countries; the “Beyond Plastic Mediterranean” Award from
the Prince Albert II of Monaco Foundation; and the “Venture Impact Award”!

Award from the United Nations
and the World Bank

Wise Greece is one of only seven non-profit
organizations in the world to have been honored by
the United Nations, the World Bank, UN Women,
and the Wharton School for its contribution to the
Global Agenda for Sustainable Development.

The SDGs and Her Award highlights non-profit
organizations led by women that support the
Sustainable Development Goals (SDGs), such
as health, gender equality, and food security for
vulnerable groups, while also demonstrating
significant resilience and adaptability during crises.
Additionally, these organizations have responded
effectively and successfully to the consequences of
COVID-19.
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Wise Greece in numbers
. 100

Small Greek Producers

e 2500

Products from all over Greece

o 4O+

Collaborations with Companies

228+

Tons of high-nutritional-value
food have been distributed

o 500.000+

Beneficiaries (families, children,
elderly, homeless, unemployed
fellow citizens)

e 3.900+

Participants in our Programs
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OUI' COmmunity 13.000 3.399  2.266 5906

Followers Followers Followers Subscribers

80 Media Coverage for LI. Awards in 2024

2024 -Vital Voices: We were selected as one
of the 25 initiatives worldwide.

International conferences, where -20 under 40 Boussias Awards
5 we had the opportunity to present -Finalist in the Global "We Empower"
Wise Greece and speak about our Competition organized by the United

Nations and the Council of Women
World Leaders.
-Finalist in the Texan Competition.

social impact.



Our producers




Producers

The producers participating
in Wise Greece

The products

Wise Greece offers over 2,500
long-lasting products! This wide
range of products includes oils,
jams, honey, nuts, cosmetics,
and many other innovative
traditional products from small
Greek producers.

The profit from the sale of these
products is converted into high-
nutritional-value food for
families and children in need.

The people

behind the Products

The producers who participate in Wise Greece are
people from various regions of Greece, who strive
daily to adapt to the ever-changing conditions in
our country, while also maintaining their identity
by creating high-quality products.

They started from scratch, and thanks to their
perseverance, they never gave up and continue
to offer innovative products to this day.

From Crete to the Peloponnese and Evros, and
from Kefalonia to Tinos, our producers are located
in every corner of Greece. Their goal is to
succeed in offering something meaningful to the
important social cause of Wise Greece, through
what they love - the products they produce
themselves.

This is why they have been part of our effort for
over ten years. The producers of Wise Greece are
an important part of the movement, and we are
very proud of them!

Every month, you can also read the
wonderful stories of the producers in the
features we publish on the blog of our website,
aiming to highlight the "people behind the
products.”



Producers

Wise Greece is a project that inspires us
and fills us with pride. By supporting it,
we feel that we are making a meaningful
contribution to society and to the
empowerment of local producers..

George Nikiforos / Byraki

Our collaborations in numbers
2.500 100+

100 2
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Wise Greece Exclusive Products
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In collaboration with some of the producers participating in Wise Greece, we have
created exclusive product lines!

The producers were inspired by the mission of Wise Greece and created innovative
products for a good cause, where the profits are converted into food for those in need.

Specifically, Simply Greek has created a line of award-winning sauces, patés, and salt
blends. Nektar has developed innovative Greek coffees with flavors such as mastic,
cardamom, chestnut, and more. Nutree has created bars made with fruits and
vegetables, while Green n Blu has produced a range of olives with various flavors, such
as lemon-thyme, sun-dried tomato, and herbs.

Another proof that through collaborations,
we can make a difference!

Award-winning Products

The exclusive product line created by Simply Greek for Wise Greece
has been honored with over 11 Taste Awards, including the Great
Taste Awards. The awards are held in London and are considered
the leading event where, each year, taste experts select the best

products.




e o 0o 0 o o Products
© o 0o 0 o [

BERGAMOT

,fi’.j“
Ny : “

We are very proud that, together with Wise
Greece, we created the exclusive line of
aromatic Greek coffees with the aim of
actively contributing to its mission and
supporting our fellow human beings.

Iris Katsarou/ Nektar

Products
than offer

The exclusive collaboration
between the non-profit Wise
Greece and the Nutree family
b yielded positive results, as we
were able to provide over 500
kilograms of food to the
Rehabilitation and Recovery
Center for Children with
Disabilities (formerly PIKPA) in
Voula.

"KTIpIO-ANOIKIA” |
. JIOIKHTIKEE YAHPELIEL |
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GEPANEION
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| 10 Years Wise Greece
- 10 Years Social
Contribution

To celebrate its 10th anniversary, a major event was held at the Benaki Museum,
where the work of Wise Greece was presented, and a review of the past decade was
conducted.

A decade that was crucial for our country, during which Wise Greece, along with dozens of other
initiatives from foundations, companies, and various organizations, took action to address
issues such as the lack of basic food for families, youth unemployment, the refugee crisis, social
inequalities, the lack of equal opportunities for women, and many more.

Throughout this decade, civil society in our country has emerged with a new, dynamic, and
hopeful face, as presented by the speakers of the touching evening, who analyzed it from
various perspectives.
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Mrs. Melina Daskalaki, President of the Reception and Solidarity Center of the
Municipality of Athens, spoke about the daily battle being fought on the front lines to
meet the needs of hundreds of families in need.

Mrs. Maria Tsené, Program Management Officer at the Bodossaki Foundation,
presented the program implemented by the Foundation in collaboration with Wise
Greece, supported by the Active Citizens Fund, which trained over 1,360 vulnerable
citizens from 200 areas of Greece in entrepreneurship and employability in the food
sector.

Mrs. Maria Ziouvélou, Marketing, Communications & CSR Leader at Deloitte,
discussed the establishment of the Deloitte Foundation and the Hope Boxes program
implemented with Wise Greece, during which 6.7 tons of food were distributed to
people in need.

The panel of foundations was concluded by Mrs. Elisavet Hatzigaki, General
Secretary and Head of Programs & Communications at the Hatzigaki Foundation, who
spoke about the strategic partnership of the Foundation with Wise Greece, focusing on
initiatives for Education and the Environment.




10 Years

Next, the guests had the opportunity to
discover the initiatives of selected
companies, which were implemented in
collaboration with Wise Greece.

Specifically, Mrs. Despina Koulina, Loyalty & B2C
Payment Manager of Coral, presented the program
"0.01€ Makes a Difference," which was
successfully applied at Shell Stations, providing 12
tons of food to 7 foundations across the country.
Mr. Evangelos Maximos Skopelitis, Head of Brand,
Marketing, and Communications at EY Greece,
talked about the "SDGs Coffee Breaks" program,
implemented within the company, aimed at raising
awareness and mobilizing employees regarding the
UN Sustainable Development Goals.

Mr. Konstantinos Efremidis, Head of
Communications at Principia, presented the
“Vamvakies Social Green Project,” carried out by
Wise Greece, which helped unemployed women in
Kozani produce the first line of herbs through a
photovoltaic park. Finally, Mrs. Korina Leventi,
Marketing and Sustainability Manager at Coral Gas,
discussed the program "Together We Move
Forward," which offered the residents of the
broader Ioannina area the opportunity to be
trained in entrepreneurship.

The event concluded with a panel of social
entrepreneurs, where other companions of the
past decade were highlighted, such as Mr.
Alexandros Theodoridis from Boreme, Ms. Stella
Kasdagli from Women on Top, and Mr. Christos
Alefantis from Shedia.

Mrs. Melina Taprantzi, President of Wise Greece,
emotionally reflected on the journey of Wise
Greece to date and highlighted in her speech the
range of initiatives, programs, and actions that
have been successfully completed.



10 Years

The event was hosted by journalist

Mrs. Alexandra Mitsotaki, President and
Maria Nikoltziou.

Co-founder of the World Human Forum,
focused her speech on the importance of
internal change within the individual.
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Essehtiai 1tems and high
nutritional value foods

228+

Tons of food

500.000+

beneficiaries

100+

Foundations have benefited in various
parts of Greece.

40+

Companies have supported our
programs with the goal of providing
even more food.
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The Foundations we support

From the very beginning, Wise Greece was created with the goal of helping as many people
as possible. It has supported over 500,000 fellow citizens, who are assisted through more
than 100 foundations.

These organizations include Social Grocery Stores, Elderly Care Homes, Orphanages,
Shelters and Employment Centers for People with Disabilities, Soup Kitchens, and more.

A heartfelt thank you to Wise Greece for
supporting us in creating a better tomorrow.
With “wisdom” and proper organization, we
move forward toward a brighter future — we
move forward together in an embrace!

Foundation “Agalia”




Programs

Program “0,01€”

‘ El Vq 1 The Wise Greece program "€0.01 Makes

a Difference" has been running for 6
years and was designed to highlight the
great value that even €0.01 can have —
as long as it is used in the right way!

The program is supported by major companies as part of their Corporate Social

Responsibility efforts and works as follows:

During a specific time period, the participating company donates just €0.01 from each
transaction or from the sale of selected products to Wise Greece. At the end of the
period, all the “one-cent” contributions are collected and transformed into essential
food items, which are then distributed to Orphanages, Soup Kitchens, Social Grocery
Stores, Elderly Homes, and individuals in need.

The program “€0.01 Makes a Difference” has already been successfully implemented
by many companies, resulting in the distribution of more than 22.2 tons of food to
people facing hardship.

This proves that the power of even just €0.01
can truly be tremendous!




Programs

Program “0,01€” with Everest

Throughout the Christmas season, Everest

wise donated €0.01 from every order to Wise Greece,

everesr GREECE! resulting in the collected amount being converted
[eszisdctioan edSirest into highly nutritious food, which was delivered

to KYAADA.
KATI MEFAAO AMO KATI MIKPO! [l

PY The Reception and Solidarity Center of the
AkSHO Municipality of Athens (KYAADA) provides
koL 0,01€ o support to over 2,000 people in need each
k&VveL TN month, and we are particularly happy to
Slapopd contribute to this effort.

After the success of our initiative, our
collaboration with Everest expanded to Bite Club,

DETOE TO XMOTOUYEVVD

HnOpEiS Kt £00 va Kdveis where for the entire year, €0.10 from the

KoT pipd now 8o BonBAger

el purchase of a combo will be converted into food
for the Foundations.

Collaboration with Attiki Odos

As part of its social responsibility, Attiki Odos collaborated with Wise Greece during
Easter 2024, donating 6 tons of food to 4 foundations that support children.

The beneficiary organizations are the

PIKPA in Voula, the "Friendly Nest"
H ATTIKH 0402 ' Love Center in Elefsina, the
urtoatnpilet 4 1dpupara, : Hatzikyriakio Foundation in Piraeus,
0€ ouvepyaaia and the "Children's Shelter"
le 1 Wise Greece, e Foundation.
Kat TpoodépeL
6 Tovouc Tpodipa. i Through this initiative, Attiki Odos, in

B addition to supporting the foundations

@ — in need, also strengthens small Greek
ATTIKH 000E : producers of Wise Greece, rewarding
e A them for their efforts to maintain the

high quality of their products.
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Program “Hope Box”

The "Hope Boxes" program was created to provide relief to our fellow citizens who suffered
from the consequences of the Covid-19 pandemic. It continues to be a program with a
significant social impact and measurable results, and it is chosen by many large companies
as part of their Corporate Social Responsibility efforts.

Each Hope Box contains 5 kilos of essential food items, sourced from small Greek

producers who participate in the movement, and is distributed to people living below the
poverty line.

Each company supporting this program purchases one Hope Box for every employee. Then,
we organize an internal vote within the company so that employees can choose the
foundation to which the food will be donated.

15,2 Tons
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Program “Hope Box”

Large companies and foundations supported the Hope Boxes program, achieving a dual
social purpose: on one hand, providing financial relief to small family-owned businesses of
producers, allowing them to continue their activities despite the challenges of the pandemic,
and on the other hand, creating an immediate social impact through the donation of food to
the work of foundations, NGOs, and social pantries that support people in need across

Greece.
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Lvery Visit counts”

o
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Lamda Development supported Wise Greece during
Christmas 2023 and Easter 2024 through the
initiative carried out by The Mall Athens, Golden
Hall, Mediterranean Cosmos, Designer Outlet, and
Flisvos Marina, titled “Every Visit counts.”
Throughout the holiday season, every visit to the
malls was transformed into high nutritional value
food, which was then donated to institutions in
order to spread smiles and optimism to our fellow
citizens.

In this way, we managed to offer dozens of tons of
food to institutions in Athens and Thessaloniki that
support families and children in need.

Program “Send your wish”

At Easter 2024, Lamda Development once again supported the work of Wise Greece—this time by
inviting its employees to send their heartfelt Easter wishes to the beneficiaries of the institutions
selected by the company for support.

With every wish written by an employee, we were able to offer even more food to people
in need!

For one week, employees submitted their wishes through a specially designed platform, while our
volunteers took on the task of handwriting each message onto Easter greeting cards, so they could
be delivered to the beneficiaries along with the food supplies.

This initiative resulted in the donation of 7 tons of food to 6 institutions in Athens and Thessaloniki:
Kalos Samaritis (The Good Samaritan), Stegi Thileon Palaio Faliro (Girls’ Shelter of Palaio Faliro),
PIKPA Voula, Anagennisi (Rebirth), Agrotiki Folia Thessalonikis (Agricultural Nest of Thessaloniki),
and the Center for People with Special Needs “Chara”.
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Program
“Cookie Boxes”

The Cookie Boxes Program was created with a single
purpose - to offer employees of participating
companies the unique opportunity to come together
and prepare boxes filled with delicious, colorful
cookies and treats for the beneficiaries of the
institutions they have chosen to support.

It's a simple idea, but a deeply meaningful one, as
these institutions typically receive only basic
necessities and rarely, if ever, a small “luxury” or
sweet treat.

Company volunteers visit Wise Greece’s new space,
where they are first given a tour and introduced to
our mission and activities. Then, our team guides
them through the process of creating their own
Cookie Boxes, filled with delightful goodies.

The goal of this initiative is to offer families -
and especially children - supported by these
institutions something handmade, crafted with
love, and completely unexpected!

Boxes: 590

Volunteers: 50+

Volunteer hours: 12

Foundations: 5
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Corporate gifts
for a good cause

Companies choose us for gifts throughout the year—and of course during
Christmas and Easter.We create gifts using products from small family
businesses, helping them promote their products, while at the same time,
the profit from these sales is converted into essential food supplies for
institutions in need.

In 2024, through our
Corporate Gifts, we managed

to offer more than 4.5 tons
of food to people in need!
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“SDGs Coffee Breaks”

In 2020, Wise Greece was one of just seven non-profit

organizations worldwide to be honored by the United

Nations and the World Bank for its contribution to the

achievement of the Global Sustainable Development

Agenda. "

As part of its mission to maximize social impact and :‘ ’
promote the 17 UN Sustainable Development Goals SS

(SDGs), Wise Greece implements the "SDGs Coffee =
Breaks" program with the support of major companies. ‘l
-

Once a month, for just 30 minutes, employees SDGS Coffee Brea kS
from each participating company join us for a

virtual coffee break dedicated to one of the
Sustainable Development Goals. Each month, one
employee takes on the role of SDGs Ambassador,
presenting the featured Goal, while we also host a
guest speaker—either from Greece or abroad—who
shares their personal story, professional journey, or
volunteer work that significantly contributes to that
specific Goal.

Social entrepreneurs, NGO
workers, authors,
environmentalists, educators, ship
captains, people with disabilities,
active members of the LGBTQI+
community, and many others
motivate and inspire us with their
stories, sharing their actions in
support of the Sustainable
Development Goal they serve!
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SDGs Coffee e
Breaks of 2024
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SDGs Coffee Breaks of 2024 ‘o
moved us, motivated us, ¢
made us angry, and made us °
reflect. °c
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We had the opportunity to hold 47
SDGs Coffee Breaks throughout
the year and host exceptional
speakers.

Lefteris Arapakis, Founder of
Enaleia, who collects plastic from
the sea; Panagiotis Ladakakos,
President of ELETAN, who
debunked the biggest myths
surrounding wind energy; Menia
Koukogiani, Founder of
"Karkinaki"; Christos Alefantis,
Founder of the street magazine
"Shedia"; Agis Emmanouil,
ultramarathon runner and actor;
and Stefanos Loukopoulos,
Founder of Vouliwatch, were just a
few of the inspiring individuals we
had the privilege to host.

SDGs Coffee Breaks until now

90+ Initiatives have been presented
10 Companies implement the program

102 SDGs Coffee Breaks have been held
17 Sustainable Development Goals have been presented
13.054 People have attended them
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“Live” SDGs Coffee Breaks
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On World Environment Day, an event was held at the offices of the Ellaktor Group,
where we had the opportunity to delve deeper into SDG Goal 13: Climate Action.

The SDGs Ambassador was the Vice Chairman of the Board, Mr. Aris Xenofos. The main
speaker was Dr. Konstantinos Komnitsas, Professor at the Technical University of Crete, while
the event was coordinated by the Corporate and Marketing Communication Professional of the
Ellaktor Group, Ms. Faye Chadiou, and the President of Wise Greece, Ms. Melina Taprantzi.
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In collaboration with Goody’s — Everest, an event was held focusing on SDG
Goal 17: Partnerships for the Goals.

The discussion featured Reneta Mitsi from Goody’s - Everest, Panagiota Lampropoulou
from the UN Global Compact Network Hellas, Sotiris Petropoulos from Higgs, and Melina
Taprantzi from Wise Greece. During this live broadcast, Goody’s — Everest presented a
unique video capturing some of the most impactful moments we had the opportunity to
experience while attending the SDGs Coffee Breaks.
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“we give energy to

the future”
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DESFA, in collaboration with Wise Greece and with the support of the
Region and the University of Western Macedonia, implemented the
program "We Give Energy to the Future."

The program was addressed to adult citizens who live, work, or study in Western
Macedonia and who are interested in entrepreneurship, technology, sustainability,
marketing, and more.

The courses were delivered by experienced instructors, who shared practical
knowledge based on their own experience, also acting as mentors.

During the Entrepreneurship Educational Program, many topics were analyzed, such
as drafting a business plan, branding and product/service development, online
advertising and social media promotion, along with many other interesting and useful
tools that can help participants in their professional development.

The first cycle of the program began in October 2023 and was completed in March
2024, while the second cycle started in October 2024 and will be completed in
February 2025.

More info: www.energeiastomellon.gr
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Progams
The results
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98.5% 100%

3.342

Participations Feel that, after the seminars, eel that, overall, the program
in the Pprogram they have a better provided useful and practical
understanding of practical tools, knowledge.

such as creating promotional
material, using Al in a business,
and more.

The statements

of the participants
66
All the presentations were amazing! I liked ‘

that we had the opportunity to ask any of
the instructors any questions we might

have at any time.
Dimitra G.

I liked the fact that there is an
opportunity to attend, and even for
free, such important topics.

‘ Athanasios G.
e © o o o ”
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Progams
“TUI FutureShapers Greece”

Wise Greece, with the support of the TUI Care Foundation, is bringing the innovative TUI
FutureShapers Greece program to Greece for the first time.

Through this program, over the next two years, entrepreneurship will be supported in
the fields of Tourism, Gastronomy and Culture, Natural Cosmetology, and Arts & Crafts.

L ]
N/ TUICARE
FOUNDATION

The program was designed by Wise Greece with the aim of supporting both current and
future entrepreneurs in our country.

Through the program, participants receive training on key topics that concern new
entrepreneurs (e.g. business planning, product promotion, sales, social media, etc.), while
also being offered mentoring by successful professionals in the field.

More info about the program:

www.futureshapers.gr
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Progams
“TUI FutureShapers Greece”

IDEA

This is a free educational program, open to participants from all over Greece, featuring
online training sessions led by experienced instructors. Participants will have the unique
opportunity to learn how to turn their business ideas into reality through practical
knowledge and hands-on experience.

At the end of the training, participants will receive a Certificate of Completion to enhance
their CVs. Additionally, those interested will have the chance to take part in a two-day
Bootcamp in Athens, where they will refine their ideas with the help of mentors and
present them to a panel of judges.

The two best ideas will win cash prizes of up to €6,000, helping them further
develop their concepts.

——
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“TUI FutureShapers Greece”
EMPOWER

The program will focus on six regions of Greece: the Peloponnese, Epirus, Zakynthos,
Corfu, the Cyclades, and Rhodes. Experts and mentors will visit these areas and
connect with local producers, artisans, and entrepreneurs with the aim of helping
them improve their products and services, and promote them in a way that ensures
success.

Throughout the program, events will be organized to showcase the exceptional
products of these regions. Visitors will have the opportunity to meet the producers in
person, taste local products, and be inspired by their passion and creativity.
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Press Event for the Presentation of
TUI FutureShapers Greece

In October 2024, a press event was held at the iconic Maria Callas Museum to present the
Program.
Thomas Ellerbeck, Chairman of the Board of the TUI Care Foundation, and Melina Taprantzi,
Founder of Wise Greece, welcomed journalists and program partners.
The event was honored by the presence of Minister of Tourism Ms. Olga Kefalogianni and
the President of the Greek National Tourism Organization (GNTO) Ms. Angela Gerekou.
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https://www.youtube.com/watch?v=0_5smaqQTTA
https://www.youtube.com/watch?v=0_5smaqQTTA
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Educational Program e e
“Future Entrepreneurship
for Youth and Teenagers”

ﬁ EmiyeipnuatikéTnia
The Athens University of Economics and ona YL";’;’:,?@:E;‘;SM 2023-2024

Business, in collaboration with Wise Greece, is
organizing an educational program on future
entrepreneurship, which is the only one of its
kind offered by a Greek university for middle
and high school students.

Given the rapid rise of youth entrepreneurship,
this program aims to motivate and inspire
young people to take risks and take the next
step in turning their ideas into reality.

The program runs for 14 weeks, and all
sessions are held online, led by experienced
trainers as well as guest speakers who are
experts in their fields and share their
experiences with participants to inspire and
empower them.
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Genesis Pharma “Sustainability workshop”

Genesis Pharma is one of the
companies implementing the “SDGs
Coffee Breaks” program.

As part of its efforts to enhance
employee knowledge on
sustainability issues, Wise Greece
organized a full-day in-person
workshop, where employees had the
opportunity to delve deeper into
sustainability topics, participate in
hands-on exercises, and get informed
about global trends.
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Welocome
to our new homel

With effort, enthusiasm, and love, we created the Wise House!

A multifunctional space dedicated to social contribution, volunteerism, culture, and
education. A place where all of us who share common values can come together—to cook
for a good cause, prepare aid packages for people in need, learn about sustainability,
discover the richness of Greek land, and so much more!

All this—and even more—will take place at the Wise House, which will serve as a shared
space for everyone who believes that many “individuals” together can truly make a
difference.

Of course, such an ambitious project wouldn’t have been possible without the valuable
support of our partners, who contributed whatever they could to help bring the Wise
House to life—and for that, we thank them deeply.

In 2025, the Wise House will officially open its doors.
We can’t wait to welcome you!
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https://www.facebook.com/WiseGreece

www.wisegreece.com
info@wisegreece.com



	WISE GREECE ANNUAL REPORT 2024
	Wise Greece

	Message from the Founder
	This is the soul of Wise Greece!
	Wise Greece

	Wise People
	Our people are the soul of Wise Greece!
	Over 75% of the employees at Wise Greece are women!


	Who is Wise Greece
	Wise Greece
	More info: www.wisegreece.com
	Wise Greece


	Our awards
	Award from the United Nations and the World Bank
	Wise Greece


	Wise Greece in numbers
	100
	2500
	40+
	228+
	500.000+
	3.900+
	Wise Greece

	Our community

	2024
	Media Coverage for 2024
	Awards in 2024
	-Vital Voices: We were selected as one of the 25 initiatives worldwide. -20 under 40 Boussias Awards -Finalist in the Global "We Empower" Competition organized by the United Nations and the Council of Women World Leaders. -Finalist in the Texan Competition.
	International conferences, where we had the opportunity to present Wise Greece and speak about our social impact.


	Our producers
	Producers

	The producers participating  in Wise Greece
	The people  behind the Products
	Wise Greece offers over 2,500 long-lasting products! This wide range of products includes oils, jams, honey, nuts, cosmetics, and many other innovative traditional products from small Greek producers.
	The profit from the sale of these products is converted into high-nutritional-value food for families and children in need.


	The products
	Producers
	Wise Greece is a project that inspires us and fills us with pride. By supporting it, we feel that we are making a meaningful contribution to society and to the empowerment of local producers..


	Our collaborations in numbers
	2.500
	Products

	100
	100+
	Points of sale supporting the Wise Greece movement
	Small Greek family businesses
	Our own stores under the name Wise Greece!
	Athens: Chalandri Thessaloniki: Agora Modiano
	Countries abroad where our products are available
	Products

	Wise Greece Exclusive Products
	Another proof that through collaborations,  we can make a difference!
	Award-winning Products
	Products
	We are very proud that, together with Wise Greece, we created the exclusive line of aromatic Greek coffees with the aim of actively contributing to its mission and supporting our fellow human beings.
	Iris Katsarou/ Nektar


	Products than offer
	10 Years Wise Greece 10 Years Social Contribution
	To celebrate its 10th anniversary, a major event was held at the Benaki Museum, where the work of Wise Greece was presented, and a review of the past decade was conducted.

	10 Years
	10 Years
	Next, the guests had the opportunity to discover the initiatives of selected companies, which were implemented in collaboration with Wise Greece.

	10 Years
	food donations
	donations

	Essential items and high nutritional value foods
	228+  Tons of food
	500.000+  beneficiaries 100+  Foundations have benefited in various parts of Greece.
	40+  Companies have supported our programs with the goal of providing even more food.
	Foundations

	The Foundations we support
	Foundation “Agalia”
	Programs

	Program “0,01€”
	The Wise Greece program "€0.01 Makes a Difference" has been running for 6 years and was designed to highlight the great value that even €0.01 can have — as long as it is used in the right way!
	This proves that the power of even just €0.01  can truly be tremendous!

	Overall progress of the Program : 22+ tons
	The progress of the Program in 2024: 5,2 tons
	Programs

	Program “0,01€” with Everest
	Collaboration with Attiki Odos
	As part of its social responsibility, Attiki Odos collaborated with Wise Greece during Easter 2024, donating 6 tons of food to 4 foundations that support children.
	Programs

	Program “Hope Box”
	Overall progress of the Program:  86,5 Tons
	The progress of the program in 2024  15,2 Tons

	Program “Hope Box”
	Programs

	“Every Visit counts”
	Programs

	Program “Send your wish”
	Programs

	Program “Cookie Boxes”
	The goal of this initiative is to offer families – and especially children – supported by these institutions something handmade, crafted with love, and completely unexpected!
	The results for 2024
	Programs

	Corporate gifts  for a good cause
	In 2024, through our Corporate Gifts, we managed to offer more than 4.5 tons of food to people in need!

	Educational  Programs
	Educational Programs

	Program “SDGs Coffee Breaks”
	In 2020, Wise Greece was one of just seven non-profit organizations worldwide to be honored by the United Nations and the World Bank for its contribution to the achievement of the Global Sustainable Development Agenda.
	As part of its mission to maximize social impact and promote the 17 UN Sustainable Development Goals (SDGs), Wise Greece implements the "SDGs Coffee Breaks" program with the support of major companies.
	Once a month, for just 30 minutes, employees from each participating company join us for a virtual coffee break dedicated to one of the Sustainable Development Goals. Each month, one employee takes on the role of SDGs Ambassador, presenting the featured Goal, while we also host a guest speaker—either from Greece or abroad—who shares their personal story, professional journey, or volunteer work that significantly contributes to that specific Goal.
	Social entrepreneurs, NGO workers, authors, environmentalists, educators, ship captains, people with disabilities, active members of the LGBTQI+ community, and many others motivate and inspire us with their stories, sharing their actions in support of the Sustainable Development Goal they serve!

	SDGs Coffee Breaks of 2024
	Educational Programs
	SDGs Coffee Breaks of 2024 moved us, motivated us, made us angry, and made us reflect.

	SDGs Coffee Breaks until now
	90+ Initiatives have been presented 10 Companies implement the program 102 SDGs Coffee Breaks have been held 17 Sustainable Development Goals have been presented 13.054 People have attended them

	Educational  Programs

	“Live” SDGs Coffee Breaks
	On World Environment Day, an event was held at the offices of the Ellaktor Group, where we had the opportunity to delve deeper into SDG Goal 13: Climate Action.
	In collaboration with Goody’s – Everest, an event was held focusing on SDG Goal 17: Partnerships for the Goals.

	“we give energy to  the future”
	Educational Programs
	DESFA, in collaboration with Wise Greece and with the support of the Region and the University of Western Macedonia, implemented the program "We Give Energy to the Future."

	More info: www.energeiastomellon.gr
	The results

	3.342
	Participations  in the Program
	98,5%
	Educational Programs

	100%
	The statements
	of the participants
	I liked the fact that there is an opportunity to attend, and even for free, such important topics. Athanasios G.


	Educational Programs

	“TUI FutureShapers Greece”
	More info about the program:  www.futureshapers.gr
	Educational Programs

	“TUI FutureShapers Greece”  IDEA
	“TUI FutureShapers Greece”  EMPOWER
	Περισσότερες πληροφορίες για το πρόγραμμα: www.futureshapers.gr
	Educational Programs

	Press Event for the Presentation of TUI FutureShapers Greece
	Watch the video of the Presentation for  TUI Futureshapers Greece
	Educational Programs

	Educational Program “Future Entrepreneurship  for Youth and Teenagers”
	Genesis Pharma “Sustainability workshop”
	Welcome to  Wise House!
	Wise House

	Welocome to our new home!
	Thank you to our supporters for standing by us in this new step! BUSY BUILDING • DELOITTE • ELLAKTOR • FG Europe • ISOMAT • JURO - PRO ΚΩΤΣΟΒΟΛΟΣ • PRINCIPIA • THI AUSTRALIA • VITEX

	Follow Us on Social Media
	#wisegreece

	www.wisegreece.com info@wisegreece.com

